
Simpson University’s Social Media Guidelines

1. Share your plans with the Simpson U community first
If you have been authorized by your supervisor to create an official Simpson University social media site or a video for posting in loca-
tions such as YouTube or Facebook, please contact the Simpson University Web Site Administrator so we can stay on the same page. 
It’s important for us to have admin level access to your account, so that if you ever leave the University, the web property you’ve culti-
vated does not die or become inaccessible to us. Before starting your own social media space, please consider if your content can be 
incorporated into one of Simpson’s existing communication channels instead. Please refer to simpsonu.edu/marketing for guidance 
and further info on our internet communications protocols and branding guidelines. 

2. Be yourself, but use discretion (WWJD?)
When you say or post something online it is hard if not impossible to delete or retract, so think carefully before posting (1 Peter 4:11, 
Matt 12:37). Discuss with your supervisor about when you are empowered to respond directly to users and when you may need  
approval. Refrain from responding/posting in an angered state. Additionally, please take extended, unrelated, personal conversations 
outside of official university channels. Expect anything you post (regardless) to be public and permanent.

3. Know the rules 
Become familiar with the terms of service and policies of sites and networks in which you participate. Pay attention to updates. If the 
legal language is hard to follow, consult your supervisor or ask the SU Web Site Administrator. Remember that policies such as FERPA 
apply to social media. Respect trademarks and copyright. In general, only post photos/video you have taken or have permission from 
the photographer to post. Contact the Marketing team (simpsonu.edu/marketing) to get an official SU logo optimized for the site you 
are using, or to schedule a photo/video shoot if needed.

4. Endorsements and advertising must be authorized
Don’t endorse or arrange advertising exchanges (banner ads, link exchanges, etc.) or sales without consenting the  
Marketing Director or VP of Advancement. Do not make official political or commercial endorsements on behalf of the University.

5. Maintain a “missions mindset”
Consider the reasons for what you’re doing. Why do we do what we do? Fundamentally, we should first seek to represent Christ.  
Second to that, please consider the decidedly Admissions-centric position of the University. We fail if we are not living up to our  
mission, vision and values, and if we are not introducing and bringing new students into the Simpson University community.

6. Commit to Excellence - Be interesting and engaging, and provide value
Provide valuable content in a service-oriented manner.

7. Commit to consistency
Think carefully about the time it will take to engage your audience. When someone Google’s you or randomly comes across your 
page or Twitter account and sees you have not updated it since 3 weeks ago, they will consider it a dead channel and are less likely to 
engage you there.

8. Funnel and direct users back to the main web site when possible
One of the main reasons for reaching out to users via social media is so we can reach people where they’re most comfortable and 
communicate with them in the manner or method they enjoy. Though we value these channels, the public website will continue to 
be the primary hub for the most current and relevant info and so we encourage you to guide your users back to the main web site 
(simpsonu.edu) as much as possible.
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